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The field of business intelligence is undergoing a radical transformation. While
traditional dashboards and retrospective reporting remain valuable, they are no
longer sufficient to maintain a competitive edge. Modern organizations must
leverage Artificial Intelligence to move beyond describing what happened to
predicting what will happen and prescribing the best course of action.

This course provides a comprehensive journey into the next generation of data
analytics. You will learn how to integrate Al and machine learning directly into your
analytics workflow to automate insights, uncover hidden patterns, and generate
predictive forecasts. Through practical, hands-on experience with leading tools and
platforms, we will explore how to build, deploy, and manage Al-driven analytics
solutions that empower smarter, faster, and more strategic decision-making across
your organization.

* Pre-assessment

* Live group instruction

» Use of real-world examples, case studies and exercises

* Interactive participation and discussion

* Power point presentation, LCD and flip chart

» Group activities and tests

» Each participant receives a binder containing a copy of the
presentation

* slides and handouts

* Post-assessment



Upon successful completion of this course, participants will be able to:

e Differentiate between traditional descriptive analytics and Al-driven predictive &
prescriptive analytics.

e Build and interpret machine learning models for core business tasks like
forecasting, classification, and customer segmentation.

e |Integrate Al capabilities (e.g., NLP, anomaly detection) directly into Bl dashboards
and reports.

e Automate data workflows and insight generation using Al-powered data
preparation and analytics platforms.

e Design an effective strategy for implementing and scaling Al-driven analytics
within an organization.

e Communicate Al-generated insights effectively to stakeholders to drive
actionable business outcomes.

This course is designed for data professionals, analysts, and business leaders who
want to harness the power of Al in their analytics practice.

e Data Analysts & Business Intelligence Developers

e Data Scientists looking to improve their deployment into business workflows

e Business Analysts & Product Analysts

e Bl Managers & Heads of Analytics

e |T Professionals involved in data warehouse and analytics infrastructure

e Financial Analysts & Marketing Analysts seeking advanced forecasting skills
Prerequisites: Foundational understanding of data analysis and Bl concepts (e.g.,
SQL, data visualization, Excel). No prior programming or Al expertise is required, but
a willingness to engage with code-friendly platforms (e.g., Python, R) is beneficial.



The New Landscape of Al-Powered Analytics

e Module 1: The Evolution of Bl: From Descriptive to Prescriptive
o The limitations of traditional dashboards. Introduction to predictive and
prescriptive analytics.
o Overview of the Al-driven analytics workflow: data -> ML -> insight ->
action.
e Module 2: Foundational Tools and Platforms
o Landscape of tools: Cloud Bl with Al (Power BI, Tableau, Looker), AutoML
platforms, and custom code (Python/R).
o Introduction to the core technical environment (e.g., Jupyter notebooks,
cloud consoles).
e Hands-On Lab: Connecting to a data source and using an AutoML tool (e.g.,
Power Bl AutoML or DataRobot) to generate a first predictive model.

Building Predictive Models for Business

e Module 3: Core Machine Learning for Analysts
o Key algorithms for business: Regression for forecasting, Classification for
propensity modeling, and Clustering for segmentation.
o How to select the right algorithm for your business question.
e Module 4: The Modeling Process
o From data preparation to feature engineering for ML.
o Evaluating model performance: interpreting accuracy, precision, recall, and
AUC.
e Hands-On Lab: Building a customer churn prediction model from scratch using
a cloud AutoML platform.

Integrating Al into the Bl Workflow

e Module 5: Advanced Analytics in Visualization Tools
o Embedding Al insights directly into dashboards (e.g., Power Bl’s Al
Insights, Tableau’s Einstein Discovery).
o Creating “what-if” parameters and interactive forecasting visuals.
e Module 6: Natural Language for Analytics
o Natural Language Query (NLQ): Building dashboards that users can
question with text.
o Generative Bl: Using Al to automatically generate narrative summaries of
reports.
e Hands-On Lab: Enhancing an existing sales dashboard with predictive
forecasts, anomaly detection, and a natural language Q&A feature.



Operationalizing Al Analytics

Module 7: MLOps for Analytics

o Automating model retraining and deployment pipelines.

o Monitoring models in production for performance decay and data drift.
Module 8: Designing for Action and Impact

o Building alert systems that trigger actions based on Al predictions (e.g.,

alerting a sales rep to a high-risk customer).

o Measuring the ROI of Al-driven analytics initiatives.
Case Study: Deconstructing a fully operational Al-driven analytics system at
a Fortune 500 company.

Strategy, Ethics, and the Future

Module 9: Building an Al-Driven Analytics Culture

Change management: Getting business users to trust and act on Al
insights.

Developing a roadmap for implementing Al-driven analytics in your
organization.

Module 10: Responsible Al in Analytics

Understanding and mitigating bias in automated insights.

Ensuring transparency and explainability in Al-driven decisions.
Capstone Project: Participants work on a final project to design an end-
to-end Al-driven analytics solution for a real-world business problem,
presenting their architecture, model choice, and implementation plan.
Conclusion: Next Steps and forging a path forward.
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Complete & Mail to future centre or email

Info@futurecentre.com

Delegates have 14 days from the date of booking to cancel and receive a full
refund or transfer to another date free of charge. If less than 14 days’ notice
is given, then we will be unable to refund or cancel the booking unless on
medical grounds. For more details about the Cancellation and Refund policy,
please visit

https://futurecentre.net/

Please complete the registration form on the course page & return it to us
indicating your preferred mode of payment. For further information, please
get in touch with us

The course material, prepared by the future centre, will be digital and
delivered to candidates by email

Accredited Certificate of Completion will be issued to those who
attend & successfully complete the programme.

We are committed to picking up and dropping
off the participants from the airport to
the hotel and back.



Registration & Payment

Complete & Mail to future centre or email

Info@futurecentre.com

e Full Name (Mr / Ms / Dr/ Eng)
e Position

 Telephone / Mobile
e Personal E-Mail
o Official E-Mail .
e Company Name
e Address

e City/Country

Payment Options

.| Please invoice me
(! Please invoice my company

Course Calander:
/—5\\ 09/03/2026 - 13/03/2026 Click Now

™5 2171212026 - 25/12/2026  Click Now


https://futurecentre.net/offline-courses/ai-driven-data-analytics-and-business-intelligence-254010-2/
https://futurecentre.net/offline-courses/ai-driven-data-analytics-and-business-intelligence-254010-3/
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CONTACT US

FUTURE CENTRE

Jrdilaall jspo
futurecentre.net




